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Effects  of  Media  Violence  on  Children 

rhis  is  the  first  of  a  two  part  series  on  the  effects  of  media  violence  on  children.  The  next  edition  of  FOCUS  will  examine 
he  role  parents  can  play  in  monitoring  and  shaping  their  children's  media  influences. 


There  is  growing  recognition  that  media 
have  become  the  most  powerful  social 
influence  in  our  lives.  Schools,  religious 
institutions  and  family  -  the  traditional 
cornerstones  of  knowledge,  values,  and 
social  development  and  cultural 
transmission  -  may  now  be  less 
influential  than  the  media. 

The  average  Canadian  watches  16.8 
hours  of  television  per  week  (1991). 
Alberta's  teens  watch  17.0  hour  per 
week,  while  two  to  1 1  year  olds  watch 
18.8  hours  per  week.  When  music, 
newspapers,  magazines,  and  books  are 
factored  in,  the  average  Canadian  spends 
22.4  hours  per  week  with  some  form  of 
mass  media. 

Since  television  service  was  introduced 
to  Canada  in  1952,  it  has  become  so 
much  a  part  of  our  existence  that  may 
people  cannot  imagine  a  life  without  it. 
Virtually  every  Canadian  household  has 
a  TV  set;  many  have  two  or  three. 

We  love  TV  and  we  watch  a  lot  of  it, 
and  yet  our  pleasure  is  tainted  by  a 
profound  unease.  What  is  television 
doing  to  us,  anyway?  Everyone  knows 
people  who  can't  seem  to  turn  off  the 
rV,  but  there  is  no  agreement  on  how 
much  TV  is  "too  much."  Nor  is  there 
any  agreement  on  what  is  "good  TV" 
and  what  is  "bad"  or  "dangerous." 

People  who  grew  up  with  TV  are 
usually  the  most  ambivalent  about  it. 
rhey  feel  guilty  about  enjoying  vulgar, 


exploitative,  violent  shows  when  they 
could  be  watching  something  more 
edifying.  They  recognized  the  seductive 
power  of  the  medium. 

How  Children  Understand  Television 

Children  begin  to  notice  and  react  to 
television  very  early.  By  the  age  of 
three,  children  will  willingly  watch  a 
show  designed  for  them  95%  of  the  time 
and  will  imitate  someone  on  television 
as  readily  as  they  will  imitate  a  live 
person. 


The  average  time  children  spend 
watching  television  rises  from  about 
2  1/2  hours  per  day  at  the  age  of  five  to 
about  four  hours  a  day  at  age  twelve. 
During  adolescence,  average  viewing 
time  drops  off  to  2  to  3  hours  a  day. 

Young  children  do  not  process 
information  in  the  same  way  as  adults, 
nor  do  they  have  the  experience  or  the 
judgement  to  evaluate  what  they  see.  For 


example,  children  between  the  ages  of  6 
and  10  may  believe  that  most  of  what 
they  see  on  TV  is  true  to  life.  Since  they 
watch  a  lot  of  TV,  this  makes  them 
particularly  vulnerable  to  the  negative 
effects  of  television. 

continued  on  page  2 


The  results  are  in! 

Many  thanks  to  all  who  completed 
and  returned  the  FOCUS 
Evaluation  included  in  the  Winter 
issue  of  the  newsletter. 

As  a  result  of  your  feedback  you 
can  expect  some  changes  to 
FOCUS.  Whenever  possible,  we 
will  identify  the  cost  of  the 
resource  materials  we  review. 
There  will  be  no  more  word 
search  puzzles.  There  will  be 
more  photos  and  illustrations  used 
in  the  newsletter.  You  asked  us  to 
keep  the  three  panel,  two  fold 
format.  The  "Did  You  Know," 
"Community  News"  and  other 
reference  sections  were  strongly 
supported  and  will  remain 
unchanged. 

Although  the  survey  is  completed, 
your  thoughts  about  FOCUS  are 
always  welcome.  Send  your 
comments,  suggestions,  stories,  or 
story  ideas  to  the  Office  for  the 
Prevention  of  Family  Violence 
Attention  FOCUS  (see  back  page 
for  address). 


EVENTS    •     DID  YOU  KNOW?    •     COMMUNITY  NEWS    •     BOOK  REVIEW 


Effects  of  Media  Violence  on  Children...conf/naed  from  page  1 


How  Violence  Affects  Children 

The  results  of  studies  on  the  effects  of 
televised  violence  are  consistent.By 
watching  aggression,  children  learn  how 
to  be  aggressive  in  new  ways  and  they 
also  draw  conclusions  about  whether 
being  aggressive  to  others  will  bring 
them  rewards.  Those  children  who  see 
TV  characters  getting  what  they  want  by 
hitting  are  more  likely  to  strike  out 
themselves  in  imitation. 

Even  if  the  TV  character  has  a  so-called 
good  reason  for  acting  violently  (as 
when  a  police  officer  is  shown  shooting 
down  a  criminal  to  protect  others),  this 
does  not  make  your  children  less  likely 
to  imitate  the  aggressive  act  than  when 
there  is  no  good  reason  for  the  violence. 

In  an  important  study  carried  out  in 
Canada,  children  were  found  to  have 
become  significantly  more  aggressive 
two  years  after  television  was  introduced 
to  their  town  for  the  first  time.  Children 
who  prefer  violent  television  shows 
when  they  are  young  have  been  found  to 
be  more  aggressive  later  on,  and  this 
may  be  associated  with  trouble  with  the 
law  in  adulthood.  Strong  identification 
with  a  violent  TV  character  and 
believing  that  the  TV  situation  is 
realistic  are  both  associated  with  greater 
aggressiveness.  In  general,  boys  are 
more  affected  by  violent  shows  than 
girls  are. 

Besides  making  children  more  likely  to 
act  aggressively,  violence  on  television 
may  have  other  harmful  effects.  First,  it 
may  lead  children  to  accept  more 
aggressive  behaviour  in  others.  Second, 
it  may  make  children  more  fearful  as 
they  come  to  believe  that  violence  is  as 
common  in  the  real  world  as  it  is  on 
television. 

But  television  is  not  always  a  negative 
influence.  There  is  strong  evidence  that 
children's  shows  that  were  developed  to 
teach  academic  and  social  skills  can 


help  children  learn  effectively.  In  fact, 
research  suggests  that  the  positive  effects 
of  educational  children's  shows  probably 
outweigh  the  negative  effects  of 
exposure  to  TV  violence. 

If  violence  on  television  helps  to  make 
children  more  aggressive,  it  is  still  only 
a  small  part  of  the  overall  problems. 
Other  factors  in  a  child's  life  may  be  far 
more  influential  than  TV.  For  example, 
pre-schoolers  who  were  given  guns  and 
other  "violent"  toys  to  play  with  were 
found  to  commit  more  aggressive  acts 
than  preschoolers  who  had  merely 
watched  a  television  program  with 
violent  content. 

Another  major  factor  that  determines 
how  aggressive  a  child  will  be  is  how 
his  or  her  parents  behave.  If  parents 
ignore  or  approve  of  their  child's 


aggressive  behaviour,  or  if  they  lose 
control  too  easily  themselves,  a  TV 
control  plan  will  not  help.  Similarly,  if 
parents  themselves  exhibit  violent 
behaviour,  they  serve  as  role  models  for 
their  children. 

On  the  other  hand,  parents  who  show 
their  children  how  to  solve  problems 
nonviolently  and  who  consistently 
notice  and  praise  their  children  for 
finding  peaceful  solutions  to  conflicts 
will  have  children  who  are  less 
aggressive. 

From  The  Effects  of  Media  Violence  on 
Children,  Health  Canada,  1994. 
Reproduced  with  permission  of  the 
Ministry  of  Supply  and  Services 
Canada,  1995. 
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DID  YOU  KNOW? 


amily  Violence 
iformation  and 

tion  on  Violence  in  the  Media 

der  the  new  Family  Violence  Initiative 
anada's  Mental  Health,  March  1992), 
Family  Violence  Prevention  Division 
Health  Canada  was  given  responsibility 
developing  and  implementing  an 
ion  plan  related  to  media  violence.  The 
ision  (through  the  National 
;aringhouse  on  Family  Violence)  is 
rrently  implementing  a  Media  Violence 
tion  Plan  (1992-95). 

iring  the  consultations  leading  to  the 
velopment  of  the  present  Family 
□lence  Initiative,  many  of  those 
nsulted  expressed  concern  regarding 
jdia  violence  and  its  impact  on 
lividuals  and  families.  As  a  result,  the 
earinghouse  assumed  the  leadership  in 
veloping  and  implementing  an  action 
m  on  media  and  violence.  The  goal  of 
J  plan  is  to  address  two  major  issues: 

media  violence  and  its  effect  on 
children;  and 

the  portrayal  of  women  (including 
senior  women)  and  violence  against 
women  in  the  media. 

le  plan  involves  ongoing  consultations 
th  national  media  associations  and 
encies,  media  producers,  non- 
vemment  organizations,  and  individuals 
coordinate  activities  related  to  these 
;ues.  The  Clearinghouse  has  also 
idertaken  a  number  of  activities: 

Contracted  the  writing  of  two 
background  papers:  The  Effects  of 
Media  Violence  on  Children  and 
Gender  and  Violence  in  the  Mass 
Media.  The  former  is  being 


Sharing 
Solutions 


distributed  through  the 
Clearinghouse  and  the  latter  will  be 
ready  for  distribution  shortly. 

Organized  an  agreement  with  TV 
Ontario,  in  collaboration  with  the 
Association  of  Television  Educators 
of  Canada  to  develop  a  television 
series  examining  the  portrayal  of 
women  (including  senior  women) 
and  violence  against  women  in  the 
media.  The  series  to  be  completed 
in  1995,  will  be  broadcast  and  used 
in  secondary  schools. 

Effected  two  agreements  with  the 
National  Film  Board  of  Canada. 
The  first  is  to  produce  a  short 
animation  piece  for  families  to 
promote  non-violence  entitled 
Watching  TV.  The  second 
agreement,  involving  cooperation 
with  the  provincial  Ministers  of 
Education,  is  to  produce  a  multi- 
media literacy  guide  for  use  in 
elementary  schools  to  foster  critical 
viewing  skills  in  your  children.  The 
former  was  ready  for  airing  in  1994 
and  the  latter  in  1995. 

Co-founded  a  national  public 
awareness  campaign  on  violence  in 
society,  including  violence  on 
television,  sponsored  by  the 
Canadian  Association  of 
Broadcasters.  The  campaign 
represents  the  joint  efforts  of  the 
federal  departments  of  Justice, 
Public  Security,  Human  Resources 
and  Labour,  Defence,  Canadian 
Heritage,  and  Health.  Dates  to 
launch  the  campaign  have  yet  to  be 
determined. 


Report  from 
the  Mental 
Health 
Division, 
Health  Canada 

The  Mental  Health  Division  is  working 
to  broaden  the  awareness  and  sensitivity 
of  health  professionals  to  family 
violence  issues,  as  well  to  promote  the 
development  of  training  and  resource 
materials  for  use  by  front-line  health 
workers  and  educators. 

Integration  into  Practice-Health 
Service  Providers 

Building  on  the  collaboration  with  the 
Canadian  Nurses  Association  which 
culminated  in  the  development  of 
"Family  Violence  Clinical  Guidelines  for 
Nurses,"  the  Mental  Health  division 
began  to  explore  the  interest  of  health 
professionals  in  other  fields  in  adapting 
these  guidelines  for  their  own  practice 
settings. 

For  initial  work  with  the  dental 
community,  three  themes  were 
identified: 

•  acknowledgement  of  vulnerable 
groups  —  women,  children,  older 
adults,  people  with  disabilities: 

•  acknowledgement  of  the  important 
role  of  the  dental  community  in 
information  dissemination, 
screening,  and  referral;  and 

•  recognition  of  common  issues 
confronting  many  health 
professionals  in  dealing  with 
family  violence. 

continued  on  page  4 
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Report  from  Mental  Health  Division,  Health  Canada,..continued  from  page  3 


The  introductory  section  of  Family 
Violence  Resource  Materials  for  the 
Dental  Community:  An  Annotated 
Bibliography  helps  to  explain  the 
importance  of  the  dental  community's 
role  in  responding  to  family  violence: 

•  Head  and  neck  injuries  to  family 
violence  victims  are  the  most 
prevalent  and  noticeable  ones. 

•  An  abused  person  may  go  to  the 
dentist  to  have  loose  or  broken  teeth 
treated,  but  not  to  the  hospital  or 
family  physician  to  be  treated  for 
other  injuries. 

•  The  dental  office  provides  an 
important  health  information  point 
on  the  course  of  regular  dental 
visits. 

Asking  questions  about  violence  on  a 
routine  basis  has  been  one  of  the 
positive  steps  taken  by  many  health 


professionals.  Often  the  fact  of  being 
asked  the  question  can  be  a  turning 
point  in  the  lives  of  abuse  victims. 
Although  many  people  may  not  choose 
to  reveal  to  health  professionals  the 
abuse  they  are  experiencing  in  their 
personal  lives,  professionals  can  make 
an  important  contribution  by  having 
articles  on  violence,  information 
pamphlets,  and  telephone  resource 
numbers  readily  available  in  their 
waiting  room. 

An  advisory  group  on  the  Dental 
Community's  Response  to  Family 
Violence  Issues  was  initiated  by  the 
Health  Services  Directorate  of  Health 
Canada  in  the  fall  of  1992.  Its  purpose 
was  to  stimulate  the  dental  community's 
awareness  of  an  interest  in  family 
violence  issues.  Three  professional 
associations,  representing  dentists, 
dental  assistants,  and  dental  hygienists, 
nominated  representatives  to  sit  on  this 


Start  Spreading  the  News 

The  work  of  Alberta's  Office  for  the  Prevention  of  Family  Violence 
continues  to  be  noticed! 

•  The  Federal  Department  of  Health's  National  Clearinghouse  on  Family 
Violence  has  adapted  the  Office  for  the  Prevention  of  Family  Violence's 
booklet,  Breaking  the  Pattern:  How  Communities  Can  Help,  for  a 
national  audience. 

•  A  project  which  received  developmental  support  from  the  Office  for  the 
Prevention  of  Family  Violence  had  its  findings  published  in  a  journal. 
The  Evolution  of  a  Group  for  Young  Children  Who  Have  Witnessed 
Family  Violence  by  Leslie  M.  Tutty  and  Janet  Wagar  was  printed  in 
Social  Work  with  Groups,  Vol.  17  (1/2)  1994,  The  Haworth  Press  Inc. 

•  The  Office  for  the  Prevention  of  Family  Violence  provided  support 
toward  a  book,  Taming  the  Dragon  by  H.C.  Webster  and  L.  Parker. 
This  curriculum  guide  on  conflict  resolution  for  three  to  eight  year  olds 
is  in  the  running  for  the  Intemational  Peace  Award.  The  award 
recognizes  educators  'world-wide'  who  are  actively  addressing  the  issue 
of  child  violence  through  innovative  projects. 


ad  hoc  group  and  to  act  as  advisers  in 
planning  initiatives  with  the  dental 
community  for  a  one-year  period. 

The  group  promotes  attention  to  family 
violence  issues  in  professional  journals. 
Further,  they  assisted  in  the 
development  of  the  annotated 
bibliography  noted  earlier,  and  pay 
preliminary  attention  to  developing 
practice  guidelines. 

This  work  with  the  dental  community 
complements  the  curricula  consultation 
and  review  undertaken  with  Canadian 
faculties  of  health  sciences.  Enhancing 
the  training  of  future  health 
professionals  and  increasing  the 
awareness  and  resource  of  current 
practitioners  are  parallel  aspects  of  the 
work  of  Mental  Health  division  with  the 
Federal  Family  Violence  Initiative. 

For  further  information  contact: 

National  Clearinghouse  on  Family 

Violence 

Health  Canada 

Ottawa,  Ontario  KIA  1B5 

Tel:    (613)  957-2938  or 

1-800-267-1291 

Fax:  (613)941-8930 

TDD  (Telecommunications  Device  for 
the  Deaf)  users: 

(613)  952-6396  or 

1-800-561-5643 
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COMMUNITY  NEWS 


Northwest 

Tie  public  education  program  in 
^airview  is  once  again  presenting  the 
*ersonal  Safety  program  to  elementary 
chool  age  children.  Presentations  are 
Iso  being  made  in  high  schools  to 
'.A.L.M.  classes  on  topics  of  alcohol 
buse  and  dating  violence. 

Northeast 

lope  Haven  in  Lac  La  Biche  has  been 
ipgraded  to  a  larger  rural  family 
'iolence  prevention  centre. 

'he  Dr.  Margaret  Savage  Shelter,  Grand 
Centre,  Lakeland  FCSS,  and  Alberta 
vlental  Health  are  involved  in  a  male 
ibuser  program.  One  component  of  this 
)roject  is  a  women's  companion  group. 

ildmonton 

'Nobody's  Perfect,"  a  parenting 
nformation  and  support  program  has 
)een  successfully  offered  in  Hinton  for 
I  number  of  years.  The  program  has 
low  entered  an  exciting  new  phase, 
^amily  and  Community  Support 
services,  Alberta  West  Central  Health 
Jnit,  and  the  Yellowhead  Emergency 
Shelter  for  Women  entered  into  a 
collaborative  arrangement  to  deliver  the 
)rogram.  The  new  partnership  has 
vorked  well  for  two  series  of  "Nobody's 
i^erfect"  and  a  third  series  is  being 
)lanned. 

'Liberty,"  a  support  group  for  women  no 
onger  involved  in  abusive  relationships, 
s  offered  in  Hinton  by  the  Yellowhead 
emergency  Shelter  for  Women.  The  1 1 
^eek  program  talks  about  why  women 
stay  in  abusive  relationships,  the  use  of 
DOwer  and  control,  families,  themselves 
is  individuals,  core  relationships,  and 
he  importance  of  taking  care  of 
:hemselves. 


Central 

Camrose  Women's  Shelter  along  with 
three  other  community  agencies  held  a 
two  day  family  violence  prevention 
seminar  on  April  24th  and  25th,  1995. 
The  shelter  also  staged  an  open  house 
on  April  27th. 

The  Central  Alberta  Women's 
Emergency  Shelter  Society  is  starting  a 
new  volunteer  program  this  Spring.  The 
program  involves  coordinating 
teenagers,  from  the  community,  who 
volunteer  to  work  with  children  in  the 
shelter.  Also  new  to  this  shelter  is  an 
outreach  program  to  Drumheller.  An 
outreach  support  worker  will  be 
available  in  the  Drumheller  Social 
Services  office  every  Tuesday. 

A  Family  Violence  Prevention  Seminar 
was  held  in  Camrose  on  April  25th  and 
26th,  1995.  Eighteen  organizations  and 
agencies  were  represented  and  involved 
in  developing  a  community  action  plan. 

Calgary 

Calgary    "Turn  In  Your  Violent  Toys" 
day  won  a  Peace  Heroes  Award  from 
Discovery  Toys,  Inc.  (a  larger  toy 
manufacturer).  The  project  was  one  of 
three  winners  from  across  North 
America.  The  prize  is  a  cash  donation 
of  $3,500  in  educational  toys  which  will 
be  donated  to  the  Women's  Shelter.  The 
prize  includes  one  other  cash  donation 
which  is  to  be  used  towards  next  year's 
campaign.  "Turn  In  Your  Violent  Toys" 
day  gave  children  the  opportunity  to 
turn  in  their  violent  toys,  videos,  and 
CDs  in  exchange  for  either  a  free 
hamburger  and  fries,  a  pass  to  the  Zoo, 
Planetarium,  Bonkers,  or  other  creative 
alternatives. 


Calgary  7  Television  launched  an 
important  initiative  with  the  mini  series 
"Victory  Over  Violence"  which  aired 
from  January  3rd  to  January  6th,  1995. 
Dedicating  eight  hours  of  prime  time 
television,  the  series  highlighted 
successful  programs  that  have  helped  to 
reduce  the  level  of  violence  in  many 
American  communities.  In  tandem  with 
the  American  success  stories,  Calgary  7 
highlighted  many  local  programs  that 
are  benefiting  our  community. 

South 

The  Lethbridge  and  District  Interagency 
Committee  for  the  Prevention  of  Family 
Violence  held  the  Dulberth  Domestic 
Abuse  Intervention  Model  Training 
session  on  June  1-2,  1995  in  Lethbridge. 


BOOK  REVIEW 


Children  and  Violence  is  a  1 36-page 
book  edited  by  Davie  Reiss,  John 
Richter,  Marian  Radke- Yarrow,  and 
David  Scharff.  The  material  was 
originally  published  as  an  issue  of  the 
American  journal  Psychiatry.  The 
book  costs  $22.95  plus  GST  and  is 
available  from  Copp-Clark  Pitman, 
2775  Matheson  Boulevard  East, 
Mississauga,  ON  L4W  4P7  (905) 
236-6074  -  phone. 
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It's  Time  to  Plan 


Family  Vi 


November  is  Family  Violence  Prevention 
Month  in  Alberta.  The  Office  for  the 
Prevention  of  Family  Violence  (OPFV)  is 
currently  gearing  up  for  the  month.  We 
encourage  you  to  do  the  same.  Start  to 
plan  now  to  impact  your  community  with 
messages  which  promote  a  violence-free 
lifestyle. 

This  article  provides  you  with  a  snap- 
shot of  our  plans  for  the  month.  We  are 
placing  more  emphasis  on  working  with 
the  media  this  year.  We  will  encourage 
them  to  focus  their  coverage  on  what 
friends  and  family  of  abuse  victims  can 
do  to  help.  Efforts  are  also  underway  to 
develop  partnerships  with  Alberta's 
business  community.  We  are  looking  to 
the  corporate  sector  to  help  distribute 
educational  material  to  their  customers 
and  clients. 


Prevention  Month 


Resources  for  you  to  use  in  your  Family 
Violence  Prevention  Month  activities  will 
be  mailed  in  late  August  or  early 
September.  Our  educational  material  will 
continue  to  reinforce  existing  slogans 
such  as  "Keep  talking."  "Talk  it  out,"  and 
"You  can  make  a  difference."  In 
preparation  for  the  mailing,  we  are: 

•  updating  Information  Sheets  which 
you  can  distribute  or  use  in  your 
newsletters; 

•  preparing  materials  for  adults  and 
youth  on  the  link  between  drug  and 
alcohol  abuse  and  family  violence 
which  you  can  share  with  your  local 
media  and  use  in  your  own 
publications; 

•  preparing  a  poster  to  generate 
awareness  for  the  issue; 


•  featuring  information  on  the  OPFV 
and  its  resources  in  FOCUS 
Newsletter;  and 

•  preparing  our  inventory  to  meet 
your  requests  for  information. 

We  look  forward  to  another  successful 
campaign.  If  in  the  meantime  you  require 
more  information  about  the  month,  call 
the  Office  for  the  Prevention  of  Family 
Violence  at  422-2039.  The  RITE  line 
number  for  free  access  is  310-0000. 


FOCUS  is  published 
quarterly  by  the  Office  for 
the  Prevention  of  Family 
Violence.  We  welcome 
your  comments,  suggestions, 
and  contributions,  especially 
news  about  events  and 
activities  in  your 
community. 


Please  address  correspondence  to: 

FOCUS 

The  Office  for  the  Prevention  of 
Family  Violence 

Alberta  Family  and  Social  Services 
11  th  Floor,  Seventh  Street  Plaza 
10030-107  Street 
Edmonton,  AB  T5J  3E4 

Phone:  (403)  422-5916 
Fax:  (403)  427-2039 


Call  toll-free  by  dialing  310-0000 
from  anywhere  in  Alberta. 
Persons  who  are  deaf  or  hearing 
impaired  may  call  427-9999  in 
Edmonton,  and  1-800-232-7215 
outside  Edmonton. 
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